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June 15, 2012

Dear Milestone Guest,

I am writing to you to express our sincere apologies for the confusion and disappointment related to how 
our Milestone Rewards program is incorporated into our new VIFP Club recognition program.  A number of 
our loyal guests who have sailed 25-plus times with Carnival have expressed their disappointment with our 
decision not to issue Milestone cards to everyone who has reached the 25-plus threshold on every subsequent 
sailing.  Additionally, it has come to our attention that misinformation was provided by several of our call center 
associates and other Carnival employees related to how the two programs would work together in the future.  
On behalf of all of us at Carnival, I’m very sorry.  

The changes we have announced are designed to make certain that we properly recognize members 
celebrating their 25th, 50th, 75th and 100th cruise while also improving the recognition elements of the Platinum 
level by investing more in the elite members’ party, as well as improving the quality of the gifts delivered on each 
sailing.  While I can understand and appreciate the disappointment in no longer receiving a Milestone card, I am 
confident that when you experience the new elements on board, you will see that we have taken positive steps 
to further recognize your value to Carnival.

It is also true that we have changed some of the current benefits, including changes to laundry service and 
guarantees of dining times and reservations.  The changes in the laundry service and dining guarantees are 
necessary given the growth in the number of Platinum members, and our unwillingness to promise a benefit that 
we know we cannot always fulfill.  While we know the decision to make these changes has opened us up to 
some justifiable criticism, we would rather make these modifications to the program now than over-promise and 
under-deliver on board.  

Please be assured, these changes were not made lightly.  But our goal is to deliver a consistent, fun and 
memorable experience to our most loyal guests.  We believe these changes will allow us to do just that as well 
as position us to continue to deliver on that promise well into the future.

Thank you so very much for your loyalty to Carnival.  We greatly value your business and I look forward to 
seeing you on board, enjoying the new VIFP Club benefits very soon.

      Sincerely,

      Jim Berra
      Senior Vice President and Chief Marketing Officer


